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Tell me some ny i? ne,’ Said the Small Boy : SS “f 


Ill tell you.” said Mr. Punct one otf the most , =: 


interesting things | know (an you count up to one million seven B ve ry wie 


4 hundred and sixty thousand’ Don't interrupt! A man | ii é 
aby know says all that many people read PUNCH / picks up 
ae Coo!” said the Small Boy What a lot! 
War said Mr. Punch Another man I know thinks that's VU bass! 
less than half the story. He makes it five and a half million 
Wow said the Small Boy Which is right 
Both, perhaps!” said Mr. Punch It all depends where ae 


you find vour readers. Now, do \ou read PUNCH? 


Wha nomy pocke cried the Small Boy 
py, 1 bag it’ 
That's rather what | mean!” said Mr. P 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’, 10 BOUVERIE STREET, LONDON, E.C.4. "PHONE: CENTRAL 9161 
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fdvertising Could 
Put Safety First 
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To The Editor... 


l ype Selection: Exchange With 
America Would Aid Design 
Vv Ss 5 ul ; t J 
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IN THIS ISslk etl 
liow a poster campaign cut water ge 
waste in Manchester--page 89 gr 
NEXT WEER'S issue will include M 
the liest of two articles on window se 
display competitions. eee aah 
l 
An ar 
i ve id kK ICKINSON 
y Mot ; 
a Ad I 
Poster Men And 
l r 
The Agents 
' Sim. —At a {on 
id ed 
nN ‘Vv N { 
4 is 
i i “ 
i t 
“w “ct t a ¢ 
wee 
l i As Tt 
A al ae io™ a] « wit 


| 
| 
| 
} 


19$2 


January 17 


x c 
} cadic 
1 we c that 
se 
elat i 
H. H. MALLATRATI 
Secreta B sh Post 
Ady g Associat 
8 Rus S 
Lond Wc 
Cashing In On 
’ 
Carlsen 
Sin, May I e allowed to 
Xpress { ‘ those adve 
tis “ 1 to cash in 
) ne pu give the 
I Ent « Ss they 
c d ive i ie ot 
Ca iin Carise ook’ 
l 1 fee s bad 
idv« vad ad ts 
« ’ 
I - B way king 
ft « d 1a 
ng almost sacred 
DEREK L. LONG 
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business 
will bloom 
next spring 


for the leading advertisers who have 


already planted their messages with the 


1,750,000 all-women market of 


Woman's own \4 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LTO., TOWER HOUSE, SOUTHAMPTON ST. LONDON, W.C.2. TEMPLE BAR 4365 (40 lines) 
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that counts... 


in the right class— 

a miniature dog 

can take the largest 
and most lucrative prize 
H . " of the show. 


* Garden is a class publication—accepted 


by 30,000 regular readers as a faithful guide and interpreter 
of their way of life. And the influence of its pages spreads 
and sprea beyond their circle. For they are the 
connoisseur 1 leaders of good living and where they 
go, many more follow, and acquire their tastes. 
% 
ANYTHING ‘ SELL FOR THE HOUSE AND GAR EN FINDS ITS RIGHT WARKET IN Ys 
\ PAGE RATES 
A BLACK & WHITE «8 4 
monthly dy 
» CONDE NAST PUBLICATIONS LTD 387 GOLDEN SQUARE LONDON W! y. 
_ wt, 
’ " - — ~ or @ 7 aot Va 4 . 4 
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A SiLenT SALESMAN 
ron Oust provucrs 


THROUGHOUT 
|RELAN 


Peter Wilson 


Arrested By 
Russians 


Picking up somebody else’s 
passport led to Peter Wilson, 
chief executive of the radio 
department of the J. Walter 
Thompson Co. Ltd., being 
arrested by the Russians near 
Berlin last week-end 
Mr. Wilson had left Berlin and 
was heading for western Ger 
many when he discovered he had 
the wrong passport. He turned 
yack to collect his own, and, on 
his way out the second time, the 
driver, arparently took the wrong 
turning Accompanying him was 
Gordon Crier, producer 
Four hours after their de- 

from Berlin they had 
to reach the British 
point 100 miles west of 
and routine investiga- 
were Started by the 

British authorities 

Mr. Wilson jis touring Ger- 
many with the Gracie Fields 
show which is visiting B.A.O.R 
stations. Parts of the show are 
being recorded for broadcast 
yer Radio Luxembourg, spon 
sored by Lever Sales Ltd 

Mr. Wilson joined the J. Walter 
Thompson Co 


seven years age 


4S a COPy writer He received 
rapid promotion and when Radio 
Luxembourg came back nto 


action after the war he was run 
ning seven shows for the agency's 
clients within a few weeks 
Before the war he was with the 
B.B.C. as an actor 
Aeed 35. Mr. Wilson is 


married and has one son 


‘Squeeze On Magazines’ Forecast 


Newspapers Could 
Keep Present Size 


—F. P. Bishop 


\) EWSPAPERS are likely to remain at their present size 
+ Nduring 1952, F. P. Bishop, M.P., general manager, Newsprint 
Supply Co., suggested yesterday (Wednesday) afternoon address- 


ing Manchester district of the Institute of Journalists. He 


indicated thai greater pressure 


magazines and other users of 
paper (excluding newspapers). 

Mr. Bishop said: “The news 
paper industry has not been get- 
tng its fair share of available 
raw materials, and much of ut has 
been going to other users. The 
Government has now approved 
restrictions On imports which 
w.ll take effect at the beginning 
of March and they have accepted 
the justice of our argument to 
the extent that they have in 
structed the mulls that in the 
distribution of raw material any 
reduction will have to be borne 
by the other users, so I think 
there will be a squeeze on car 
tons and magazine papers.” 

He could not see the news- 
papers of this country being 
either larger or smaller during 
1952. 

‘Critics of newspapers, par 
ticularly in the House of Com- 
mons, tend to think that the in 
crease n sales is due to the 
fantastic efforts of the Sunday 
papers and the popular dailies,” 


nivenn we CpG COM 


might be expected to fall on 


he continued These are the 
facts it i the wee news 
papers which have wn the 
greatest percentage ise on 
sales since before the w 

If bigger newspa s are 
wanted then, under 5 nt cu 
cumstances, there mus ! neces 


sity, be fewer newspa 


—, - 


re 
SAFEGUARD YOUA CHILD 


The Royal Society for the Preven 
tion of Accidents think that this 
might be the successor to the Black 
Widow poster It was designed by 
James Moss in co-operation with 
R._S. Liddon, the Society's produ 
ton manager The poster is printed 
»y photo lithe 


Discount Offered To Agents 


Newspapers Lid 


Ti llotsons 


announce that agency Mission 
on advertisement j placed 
with the Bolton # ’ News 
the Lancash re yourn recs, of 
any of the individua nals in 
the series, will be li r cent 
and 5 per cent (On ne ttlement 
discount for payn ithin 30 
days, as from the week beginning 
March 31 

The days of grace which the 


5 per cent settleme 
can be cla med must 
observed. These terms w 


Iiscount 
strictly 


apply 


only to repeat or new placings 
which, hitherto, would have been 
subject to 10 per cent agency 
commission 

At the half yearly meetmg of 
the News>aper Society in Novem 
ber, it was stated that there had 
been differences of opinion 
among members on the question 
of commission to agents, but it 
was Quite clear that a substantial 
majority was at the moment 
against any variation in the 
present reconumended terms of 10 
per cent 
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DIPLOMA EXAMS. 
PUT BACK A 
FORTNIGHI 
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A new shade of blue print 
me mh is to be known ay 
Praea brand name of the 
bread 

Ihe ink way evolved for 
publicity material for Procea 
Products Lid. bor showcards 
magazines and leaflet printing 
they sought a palerthan-royal 
blue which toned with yellow 
to produce the companys 
blue and yellow colour scheme 

the makers found none of 
their 24 normal blue shades 
quite satisfactory 
choice was of a deep-blended § 
blue with which a good deal$ 
of titanium piument 
incorporated 

‘lt is now among our list 
of blues, available to anyone 
said a spokewnan of Ault and 
Wiborg Ltd. wok makers 
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‘20 Questions 


Injunction 
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R.T.-S.A. Warning 
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am JANU amy 7, 9 


McLellan’s 


. . ‘ nm Resignation 
For Furniture Trade Is p er 


Two Advertising Schemes 


Iwo advertising schemes are >.» ave G. L. McLellan, 2 mana 
sanounced this week by the er Se See <a. Seen 
furnishing industry. { the Lond Poster Adve 

re t Associat was u inced 
K sh | i Ex } ‘ ADVERTISERS Weetekty. Octob 
i bar's ¢ rt, I j i is received t f wl 
bebrua 12 t ; j t t H Ho Mallatra 
\ (sy j Black px } “ nh Associa 
i ( M 2 Y S vr 24 
4 : 1 j ( ast wa j d at a 
fe i r 
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f ; t i d th ! 
1 { “ i a it « i 
siche i word I burst ‘ work you have done for the 
“ be se W « “ ad 
i Jerg ‘ 
wn t > 4 . 
, 
pes Spring Sample Of 
1 . 
me. in od ‘ Census Figur 
d women’s orga S y ; ? One p nt sample of the Cen 
K ; ’ W ; ss Of Population figures will be 
re 2 be nm Ag ow May 
3 4 Or ut of every hundred hous 
sed r ke { fu j t : 
ifac $ vans up and ° ti ‘ hav beer nalysed In 
Ihe | Radio Beat On id , val figures details 
d « ft . - a“ ils b vailub for London 
oe Carlsen Story Merecyside and other centres 
7’ \ M . ‘ Int nM n will include sex, age 
: : : ' , , M : ee: i condition he size of 
es b ay “6 . : . d h is 4 4 noda 
t < ( ~ R ‘ ‘ t f work 
“w 4 
S Ww ¢ « 
& R + - Paper Import 
iw I hye . 
; he (Quotas Adjusted 
oO & Row ( ran Pape porters are to have thew 
’ djusted, stat he Ministry 
‘ r M 
1 pach ' On 1 Milhad R t D b w 
- } - { ‘ d ot he 
d le } } posed on im 
b Crowther & N f ) f ‘ d hoard d g the 
! a ‘ A t ’ port some 
ven ' i { i ‘ | “ d r pro 
d he M y id I 
— - — $$$ » found possit n 
fjuring u t nl om | than 
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Principle Is Involved ponding period of 195 
f of I B.E.T.A.C. Board To 
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d 
, ee al Meet Monday 
G iu kK | A meeting of the board of the 
‘ I { BK h Export Trade Advertising 
I ‘ a! to be held on 
1 i Monday 
N S P \ dw ceting 1s 
_— ; . slied to deeide the future 
Octobe Betac, W. H. I cha 
‘ It i { ned nent 
, 
' I ‘ . . . 
iw Special Control In 
h be i t t . 
Acts, of did Lancashire 
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Press Ads 


AGENTS’ CHECK 
ON MAIL ORDER 
RESULTS 
Last year press advertising 
paid even better than in 1950, 
according to a check on mail 
order results made by agents 

S. C. Peacock Lid. 


In 1 quarterly Dig te 


The average cost pe 1g 

s 10d < convers ‘ 
quiries 1 rd s 196 pe 
cen he crage dle ’ ed 
s £2 4 id € € « 
age cost pe ind’s wort f 
business obtained 3 ¢ 

¢., 6S per ce s g cost. Th 
selling cos vw ludes s ss f 

i source sd ve x T £ 
ind rep. ‘ 


. he st of friends, Lord 
ham (Daily Telegraph) o! ved 


igu 


Show Inereased Pull 


TABLE SHOWING IN SHILLINGS, COST PER POL ND'S 
WORTH OF BUSINESS OBTAINED 


NEWS AND PROSPECTS 


Despite 


Dispute In Trade 


Retailers Will Sell *208° 


Sales Increase For | 2eatty 200 traders, 4. G 


retailers and small 


bourg programmes and topics. 
Ort v the th j who 


d te § 
Ihe Sunday Dispate 


Circulation Executives 


ADVERTISER'S WEEKLY 
‘EVERYBODY'S’ 
TO HAVE FULL 
A.P. RESOURCES 
{ i. hw ae. 


Amalgan d Press Lid and 
Weldons Lid.. th us from Febru 
ory 1, the advertisement section of 


Everybody's will come under his 


direction 


This new 
arrangeme nt 
means that 


G Lindley 
Sparkes will 
th i 


ble to 


disposa 
A ng th will b t flectiv 
ip of h AP. f n 

P ' who ft 
. hed » Manch Leeds 
BK neh nd Gil “ 

M Spark >» whom all normal 
omn < ons hould — tx sent 
“ contr to operate from 114 
hh Ss E.C.4 

M Burn very appreciative 
the goodwill enjoved t he adve 

net rey ves of Every 


con 


London Oflices 


Remodelled 
Modernity he keynote of the 
ondon dv ing nd editorial 

off of the Manchester Guardian 
ind Manchester Evening News, 
i wing h “ ‘ { nodel 


ine 


rate \ 
us 
a ( 
’ t a 69 
- 
a 
q nthe i 
, H I ma ’ News of The World . 
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: i \ ' Peop rf Li 
ae \ 47 fl Reynolds News a 
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AUVERTISEKS WEERI 


DUBLIN 
HONOURS 


OPKENNEDY 


D. O KRenned 


The Effects Of 


Propaganda 


he id 
t crows om 
bev ond that Ney 
might be posable 


All Eyes On His 
Hands 


yes are on the conjuror 


1 Ballrox 
ddd tion 
Rann dancing 
films, a dancing 
of Mrs. Lillyman 
mir. buted to th 


were presented to 


. 
Voster Production 
\braham Games, in a talk to the 
RK Advertising Club, « The 
poster,” ex 
' sudde n flash 
mother poster on 


sles thought and 
h 


Hull 


Down On The Farm 


rigadier R. C. J. Chichester Con 

chairman of East Riding 
gnicultural e t com 
ng ‘ 
d that 

under-| 

idvice of som 
About 10 per 
aching reason 
tandards, he sand 


re not even re 


Team Work By 
City’s M.P.s 


You can take from 
comes to the 


the Park Division of 
told Sheffield Publicity 


is certain that it will 
» future 

materials 

the 


1 
'! 
: 


that when 

question of securing the 
required for exports, we 
continue to work as a team.’ 


London 


JamUamy 17. 1952 


Emphasis Was On Export 


In Round-The-World Trip 


Alan Hess, public relations 
olficer, Austin Motor Co. Led, 
told the Publicity (lub of London 
on Monday how his world tour 
in 21 days with an Austin A4O 
sports model was handled from 
the publicity angle 

Tt t campaign 


p 
commerc 
wis a st 


Gaumont ° 


the trip, 


value of 
column 
publicity 
to find 
British 
moment 
nches."" 


Southampton 
Facts On Fawley 


relations 
refinery 
processes 


milhon 
y every 


work on 
he felling 
vent On, 


ra] seoiiece 
up gascs 
cating oil 
ant due for comp) 953. 


C.D.C. To Meet 


In Gla-gow 
More than twenty d a es fron 


clubs all over Britain 1 assemble 
in Glasgow on Satu on for the 
first Club Development Committe 

and the first 


Newspaper 
hosts at a 


entral Hotel 


fhiihs M.P forme 
i retary addressed 
Cardiff Publicity Club last week and 
emphasis . that the need of th 
colomes us the strengthening of 


friends hip with Br itain 
OBITI ARY 
W. J. Minchinton 


Willam John Mach nton 


boy im ‘ wa n control 
the advert.sement depar 
M4 


growth of 

tors marked 
sion of his $0 years service 
presentation 

A keen member of the Cardiff 

Publicity Club, Mr. M nchinton was 
ilso closely associated with the 
Incorporated Sales Managers’ Asso 
caton 


Dr. F. H. Edwards 


Dr. Francis Henry Edwards, a 
former chairman of Willing & Co 
Lid., died on Sunday in his 82nd 
year 

Edwards met with an accident 
“gate home last week when 
fracturing a thigh and was 

ted to a local nursing home 
s a widow and two 
r s well as his son 

H. Edwards, who is the pre 

chairman of Willing & Com 
ind 1 director of 

Poster Advertising Co 

ind Willing’s Press Servic 


Dr. Edwards joined the board of 

Willing & Co., Ltd... in 1910 in 

son to hes fat f is 
chairman in 

shrewdness, and humanity 

. ft the imprint on the 

organisation which he headed for 


so many years 


Jack Grime 
death has occurred of Jack 


unul his retirement 
1980, represented the 
id in Sheffield and the 
surround ng area from 1929 He 
joined the Herald in that year when 
61 and, untl his retirement at the 
age of was the oldest active 
member hon represen- 
tatives anc ‘ the National 
Union Book binding 
und Paper Workers 
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How Advertising Agencies Can Serve In 


Sales Peomsotiam 


ENSURING PRODUCTS ARE GIVEN 
DISTRIBUTION THEY DESERVE 
The advertising agency has a big part to play in all aspects of 


sales promotion, and can assist smaller firms in expanding their 
markets, J. W. Joseph, marketing manager, Saward, Baker & 


Co. Lid., told the British Sales 


Promotion Association in 
London. 

He outlined a marketing plan 
devised for the smaller inufac 


turer, and showed how the adver 

tising agency could help both in 
planning the programme and 
mn putting i into effect The 
problem for the smatier firm 
wishing to compete with the large 
combines in the consumer-goods 
market was not merely to support 
its products with a comparative 


weight f advertising: the basic 
necessity, maintained Mr. Joseph 
was to obtain the distribution for 


its products which they deserved, 
and this could only be satisfac 
torily achieved by the firm's own 
Saiesmen 


Covering Retail Out'ets 


The objective must be to cover 
a! worthwhile retai outlets 
direct, and unless it proved 
possible to cover the whole 
country. it was advisable to con 
centrate the force in one areca and 
aim in the first instance to estab 
lish the product thoroughly in 
that area alone. When this had 
been done. it shou'd prove pos 
sible to transfer the sales force 
to an adjacent territory, repeating 
the process there. The two terri 
tories could then be combined, 
and by doubling the length of 
each man’s journey, the original 
number of salesmen would stil 
be sufficient. When the budget 
permitted. the sales force could 
be enlarged and the area of direct 
distribution extended 

This expansion would come 
quicker, Mr. Joseph pointed out 
if new lines could be produced 
to add to the original products 
since by this means each day 
worked by the force would show 
a@ greater marein for the manu- 
facturer 


Selection of Salesmen 


Not only in the planning of the 
sales and advertising campaign 
the selection of the territory to be 
sovenal initial'y, and the desien 
of packs and display material 
could the agency be of service to 
the manufacturer: it could also 
assist in the selection of salesmen 
the prenaration of sales equip 
ment and the organisation of the 
sales force It could help to 
ensure the success of the initial 
sales meeting when the men met 
together for the first time and 
received their briefing for the 
camopaien. and it should assume 
responsibility for explaining the 
advertising programme to the 
men 


St. Valentine’s 
Novel Offer 


One thousand gift bottles of 
fag curl. a Stablond Laboratories 
to hx flered 
editonal n 
D. C. Thomson 
une magazines 
) 1 Family Star 
Secrets. My Weekly, Red Letter, and 
ted Star Weekly 
The offer has been arranged for 
the February 9 sues as a special 


St. Valentine offer, and the promo- 


tion is des gn io stimul and 
test readers’ response, and encourage 
consumer recognition of the product 
narnre 


This latest Stablond curl lotion 
has been packed in a specul 
Valentine gift wrapping wih " 
personal letuer from the beauty 
ditress. The bottles will be offered 
post pad 
I he ier house ads 
s Weekly News, Gia 
Post, Dundee Evening 

t und Dundee Courier and 
fidvertiser, and full colour window 
bills at bookstalls 


Research And The 


Export Drive 


James B. Stan land, Nielsen top 
executive, addressed members of 
the West Riding branch of the 
Institute of Export, and representa- 
tives of 1.S.M.A,. specially invited 
n Leeds, on marketing research and 
its relationship to the export drive 

“Don't be pitchforked into this 
drive.” he warned his listeners. “Wise 
men will go into it with both fect 
on the ground and armed wth a 
complete foreknowledge of the par 
ucular markets they propose to 
enter.” 


G. H Platten mer alvertising manager of the Cellular hing Co 

Lid alkin wf rn righ hairman of Oshorne-Peacack Co 

Lid.. and J. B. M wcounts rector. Osborne-Peacock Co.. Lid 

at the press rece; ust week at the Savoy Hotel in preparation for 
Acriex Week 


Healthy Clothing 
Theme For: ‘Week’ 


The importan r cloth 
ing fro he p health 
wil t f d » Week 
to be held t ! M 

Sx 1 promis given 
to the re-introd he first 
time nc he w k checks 
f rn va with 
red, blue, g f 1 gold 

Ther t ! n the 
c mA xr 2 under 
wea maehiw on gar 
men t j 

A x Week w data 
pre eplior he S ean 
wed by Lela D c rela 
tions officer with O Peacock 
( Lid., who A gents 

FACE VALUE 

A rader who hished his 
Pn . aph in advert is in the 
Hornsey Journa North 
London Press off j gifts to 
customers who i hm im 
hs shop during th ind pro- 
duced copies of h a 

Hundreds dd though 
he dressed in a bo ind pre- 
tended to be engaged epars 


British Bid For Continental 
Motor Vehicle Market 


To meet the challenge of increased 
car production on the Continent 
primarily m France and Germany 
British manufacturers will be in full 
force at this year’s Brussels Inter 
national Motor Exhibition which 
opens on Saturday 

“It is not just a question of 
delivering the cars now. We have 
got to get sales conscious again,” a 
representative of the motor trade 
told ADVEerTISER's WEEKLY 

Austin’s have solved the problem 
of getting a compicte range of their 
vehicles across to Brussels by 
chartering, for the first time, a 
special train comprising thirteen 
international ferry service coaches 
In addition to cightcen Austin 
vehicles, ranging from the new 
Austin Seven to a fire engine, the 
train will also carry stand and dis- 
play equipment. Austin's wll use the 
same method to transport their cars 
to the Geneva and Amsterdam 
shows 

A new Vanguard, specially built 


for the Continent, will be introduced 
by Standard Mot he exhibi- 
tion. It lone tandard 
model and a thr nct fuction in 
overall height ery 2 ~ Sleek 
American look whict popular in 
he Belgian mark 

Rovers will be showing their gas 
turbine car, the first the world 


Milhado To Open 
In New York 


Albert Milhad & Co Ltd 


have made arrangements for the 
pening of a New York office 
Albert Milhad Incas from 
March |! 

The New York office address 
will be: Rockefe Centre. 635 
Avenue, New York, 20, and will 
represent a irge wmber of 


foreign newspapers irnals and 


trade papers in the United States 


Marketing 
Newsbrieis 


Mason's Meringue ow is a 
new produ “t of Newb & Muson 
Lid aN ‘ id. dre contains 
. ‘ 


national basis 
*. * * 

A new hand stain remover, Kope 
is being oduced by the Standard 
Office Supplies Co 

* * * 

Mellin’s Multo-Dextrin Food fo 
infants, invalids and convalescents 
is a new product of Mellin’s Food 
Lid 

* 7 
ho ey of Pegasus Lintes socks 
y a 6 6S per pat which 
eer been off the 1 ket 1939 
is announced in an tisements in 


New Aspirin Has 


Lemon Flavour 


W. T. Owbridge Ltd. are 
putting on the mavket as a new 
line a soluble asvir'n wth a 
femon flavour. £6000 £7 000 
has been allocated for an 
initial advertising campa gn. 
which will take p'ae in 
Febrvary, through W. H. 
Gollings & Awsec'a’es, using 
the nationals. Further develop- 
ments will depend cn the 
supply position. . 


men's trade papers. National adver 
tising is contemplated in the near 
future. but no plans hav vet been 
comoleted Camosien will be con 


fined to provincial papers Agents 
Geo. J. Smith & Co., Lid. 
* * a 


Sales promotion techniques seem 
to have been very losely studied 


for the January wiles, stat the 
Shoe and Leather Record. “Famous 
branded shoe names wth dreetically 
reduced orice bracket<. <k ful tic 

up advertising. and Mearant slash 
ticket'ng and postering figure lorerty 


in the successful sales campaigns 
this year.” 
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Kemsley Re-organise Provincial 
Ad. Set-up In London 


‘ twart Berry 
, ‘ k 


! by Martin Roberts, [ 


a" { 
. : ed nem of J W 
mpson 
, k * 
“4 w G. RR. Thom bh hee 
1 Goepet —vovinied, secretary Mwness omen” MAJOR CV. WATTENBACH = JOHN: BARKER 
Lid) L. GCG. Parker i cer § well-known artoonist. John Barker, who 
k t Associmtior ef Sy j le ni M | Wattenbach. who pri sed the te of thanks, at 
, Produ wt h t hel ‘ ‘ VW vers ciation luncheon addressed by Harold 
po hor Mu ul ¢ Housing and Local Government 
M f the Found “ 
. ling M Thor t ts 
1Y ‘ a ~] T . ’ 
Be * * * ID. A. MACHRAY IS NEW CHAIRMAN OF 
Douglas Pearce, t 4 r yp 1 Thwo . - - 
S quae ia te @ PHE NEWSPAPER CONFERENCE 
an f 
i ‘ Sy agg My S hes . D. A. Machray (Liverpool (— alien an eae 
HF. Palmer p D ce eae RE Da Post and | has suc . 0 — wo when he scttles 
- king up a pe 1 tk fed Francis Sulley (Sheffield = oe * — " 
T. O'Brien, = Stur and Tele Cheetnae John Wilkinson, forme: 
, " g { Dunlor e Newspape ( ference Depictors Lid Manchest 
it ' \ stralia Lid ; Thomas “ onsist London roned Howards Press 
Barker replaces Mr. I litors and editorial representa- Lid. as chief artis 
<a { am 0 } ) ? ves of the 1 i!, Scottis * * * 
" " M Figg anon rege Pi ! Northern Irist wspapers J. C. Hobart, who has been work 
; M tark ind will now hand Ihe new ing aS an advertising representative 
1. W. Shaughter oon xecutive with Exchange & Mart and other 
moe — * o sie ae has now —_ ippointed 
t . ! Pes” , advertising manager of Temple Bar 
M { x ’ R er h it Comy Publications Ltd... publishers of the 
* * . Ce ~ ee — ebster  wWeightlifrer & Bodybuilder 
Gunn, « ' { . —- ai H 1 sgow * * * 
Seana ep } 7 . > Ma \ Me I _ : und I engne t ollow ng the retirement of A. M. 
' } . was with A. WN. Mold lin and = Banister, John Doxat has been ap- 
‘4 C.J. Lytle Lid H ald) pointed editor of the Ocean Times 
1 * * * William * * = : 
Mallory Browne is wy Red pat h Among competitors sel d by 
Claude Simmonds ship th \ ; 3 Provincial the R.A€ to present B n in 
. | { \ he 22nd Monte Carlo Rally which 
n ‘ 1 tak ‘ws ikes place from January 22-29, is 
oO ‘ W . 4 s), Will Gordon Wilkins of The Autocar 
K M saan. he has worked fo Stewart who will have Raymond Baxter of 
( K ' n Science Mop { F \ theliffe the BB is co-driver Another 
‘ York Tin H D. A. Machra Newspapers member of The Autocar stafl 
> H" . loseph Fvans, who was harg G p), Pat John Cooper, is also taking part as 
7 former Marshall Aid f Garrow (Edinhurel Evening seas Surling Moss 
7 { ‘ tt now ged witt ) , | > * * 
- ; gh ee Paap pte — _ George O. Billing has joined John 
. ‘ * * * ‘i : Bennington Lid. to head the agency's 
: ' ' ! Derek Danvers, of t! ty Parkinson (Ke y Newspapers) production department. After war 
r Saf The Recorder, t W. G. Ridd (secret News- service in the Royal Navy, Mr 
Mr ¢ fad _ n . ysaper Societ ea etary Billing went into the production 
‘ , “u d of a * * * department of C. J. Lytle Lid., and 
imerican Jourr R. A. Paterson | d th ok up his present posit t John 
* a d de; { John Benington Lid. from od 
M 1. Randle Hall, who | Bu He was f dver Dixon & Hunting Lt 
( 4 & I fed th MBF. ¢f nager Muga * 
i g Corps { ne Odhams Press Lid. have set up a 
Ww ! ( ! ' 1 & Part Lid * * * special department to handle the 
i y nsu i. M t David Davies has pointed dvertising om.  Debrer Peerage 
M “ wh . Oxtt P Lid dy Gordon Instone, who has been fiv 
* ad " city work, | ¥ dey . Woman vears on the advertisement staff of 
K. A. Abraham b ! He ow ’ " K Bros Odhams Press, has b ppointed 
3 & , Chest 1 t Lid l dor ve for ivertisemer manage { Debrett 
{ of quad cad bru H “ wn for n charge of the new department 
i ‘ “49 wi r ’ d t prod { I Street 
R ' i the Chess wing Play pert of the - A 7 
hed " * * * N na Adv x 8B volent 
ccna) and 1..W. Friewell, who built sets used Societ) 1952 Book Shop For 
(Tide | sas “The Red Sh * * * ‘Ideal Home’ 
How is Pres Adv Put y Club of I d mem 
iL.N.P nag of tt ‘ ’ Philip Jackson, of OK There will be a “Book Shop of 
. - “ \ departa Group of ¢ whi cently 1952" at the Daily Mail Ideal Home 
{ M ‘ * * * j Sou \ w tk Exhibinon, Olymp March 4-29 
df Tre Sidnev Saver h { fro ; ‘ ‘ er fo Simpkin Marshall 
A ‘ . 7 D S \ j 34 M > uon of the 
4 rn d Su ( Jacks was s ude rok sellers’ associa- 
d he for 25 < \ Cc. E. G. Nye, of Maga he »p”” will occupy 2.500 
‘ f | & R d sen on w He w fo square fe & titles will be 
Michael White uth dof prep n of s notion displayed and there will be a large 
staff " f t Cr He hope supperting stock of volumes 


NEWS ABOLT PHOrLL {ae ‘ 
fe ee d pe TEs 
a | ae cit, VA oa. ae Biss 
is 


34d. WEEKLY 


Go into HOME CHAT and speak directly to Britain’s 
most cons:stent buyers. HOME CHAT readers are 
practical-minded folk, with a practical outlook on 
spending. HOME CHAT is the periodical that serves 
their down-to-earth domestic needs. It is their 
traditional guide to fashion, beauty, home manage- 
ment .. . to housekeeping, health and family welfare. 
Go into the homes of women who study the adver- 
tisements. Go into HOME CHAT —and SELL! 


A.W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FL FETWAY HOUSE, FARRINGDON ST , LONDON, BC4 
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SIMPLE WORDS BEST FOR P.R. 
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8,000,000 families see what they want and want what they see in Fi 


THE NATION'S SHOP WINDOW 


Magazines In Supermarkets Are Best Media 


January 17, 1952 


PRODUCTIVITY TEAM REPORTS ON 
AMERICAN SALES TECHNIQUE 


Heavy retailer advertising, premium offers, and gift schemes, 
are a universal feature of the marketing of packaged goods in 
America, a productivity team 
report reveals. 


ent salesmen on the shelves of 


self-service stores. Manufacturers 


Ay ; ta sture o! ate witl reta crs D 
f he » whic 
t ivert g t retail atlas of " ~ it 
tore tu t It iS generally ecognised sc 
age « ve TV CK s that manufactu 4 
whict sdver ig 4s a id d tt 
4 $ ts goods he : ent 
- On ‘ act pack 
: An age desig . ack 
7 Bly, th 4 ickage 
d tc C { h 
2 O ile p fu y &O 
4 at the et s y by in ig a 
not c se f window » the 
ton ak - 1 good sckage 
stk c 
id Pa ‘ . 
Family Likeness 
\ roduc Wi pos I art 
If a urry i ated “ and f 
! irrested quen packages incor ate cut 
kitche dels for childrer 
gadget w that Packet foods manufacturers 
! the e USS. are areful to preserve 
the ar with t dentity ot ther package 
sell fesigns. Although the design may 
< i whe fied up fr time me 
‘ ode he sentia isis remains. There 
¥ nate sar cea dency toward 
“ t x deal is a family keness among the 
hed nm a duct of package designs for the different 
2 1 products of each manufacture 
bch i Pack Sa > he pri 
* Pt ish t 3 ‘ 
saics f He es “ neg 
Consumer Franchise bin . selling to dist 
u An casic ash at fi 
I is as a ows i ally Tt sales 
} nerchand € 
‘ { ‘ t Ss i Sd | wt iii re i 
ul t A d stores work out special displa 
< ‘ ry Zz vid idy ng atc 
$ id spa flor t eck ks. give demor 4 
yx ind ally advise ctaile 
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1 ns ‘ man goods 
! apers Manufacturers 
ind w azines work ha 1 the pas i 
Pert t media principally through nc 
rN the s There are signs, howe 
1 WOR ateds ha he chains are relaxing the 
\ “ NK ry in s respect and severa 
‘ mulactu S$ have Deen given 
| g 1 tha missior he mer ind 
et wa i representatives directly 
at th issist: ind Jual branc es 
should \ ug s al ¢ panies 
ach l Alla tated that th perate their ow 
can De ark resea departmen n 
ality of nost ise s numerically 
anded s the sma I} principa Activity 1s 
consumer research, outside agen 
Packag i i acl a cies berng usually employed 
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Is unique amongst 


ihagazines appealing to women 


It is the only one exclusively designed tu 


sutisty the taste and income of the 


\ounger, smarter woman, particularly 


m matters of her clothes, 


beauty, and her way of life 


ldvertisement rates 


£125 @ page in black and white 


‘iti a page in colour 


THE NATIONAL MAGAZINE COMPANY LIMITED 28 30 GROSVENOR GARDENS, 
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Council Of Youth 


AVERY advertising 


an outstanding succe K 


someone tO Cavill a 


The social side, some t 
a surfent Of wining a 


Others ha 


that 
scrious business 


gramme, pointing out 


simultaneously, attenda 


piace 
lclegates perlorce Miss Sor 
There have also been comy 


sllowed for general discuss 


* 


As is Shown in an article on 5 
veneral grounds, tor 
innually. The special case lo 


is that it is designed, not o 


holding 


meet the needs, and conform w 
is to be strea ned, serious a 
concentrate on business and t 


minimum The rank ar 


he encouraged to attend, by kee 


given every chance t ake 

The Conlerence organisers, | 
imagination and courage Their 
A prospect of much work an 
types of delegate, but there shx 
large number who hold that a c 


occasion for serious discuss 


hould succeed for the very reas 


emand for concentration on pg 


7 * 


The emphasis, we are told, ts 


ie to be urged to “muscle u 


vc good To observe 
platittude, but ts none the less 
weepted, for there ts no surer w 


ake his or her mark in adve 


vocal, part in its public lite Th 
years hence as a turning pomt 
careers 

from the International Cx 


advertisi x 
part in world affairs. Bright 
Youth to consicde 
London last vear can be rmplems« 
Such 
but also the leaders of 
look-out for 
present generation has estab 


path 


outline the 
Counc of 
held a Conference shoul 
the advert 
talent & 


new 


© Change of subscriber's address 
clear weeks in advance of | 


take effect, and include 


present 


ne ears conte 


1 tile, espx 


that th 


ne can recall has been hailed 
re has always been something 


ined, has been overdone, s 
left delegates too weary for 
ted to overcrowding of the 


two or three sessions take 


each tend to be sparse, and 
they have a special interest 
little time has beer 


if too 


* 


%, there is a strong case, on 
nees, and for holding them 
rence at Brighton 
itisty valid criticism, but to 
mood, of the time [t 
sustere. The intention ts to 
tine social functions to the 
ally the younger element, will 
ping down expense, and will be 
¢ heard 


th the 


oring precedent, have shown 


leas will not appeal to everybody 


tthe play may not attract some 
be ample support from a very 
nference should be primarily an 
tal matters. This conference 
that it will make such a stern 


ave usues 


= 


« on youth. Younger delegates 
tress their views. This is all 

iN iture depends on youth is a 
‘ The challenge should be 
for the ambitious youngster to 
than to take an active, and 
nierence may well be quoted 
shat may prove some notable 


ce there emerged in broad 
low if it is to play its full 

{ be, and is intended to be, a 
the principles enunciated in 
ed within the British advertising 
est, not only the rank and file, 
business, who will be on the 
the traditions of service the 


Please inform the publishers three 
which change of address is to 
sin full as well as new address 


J ant aky “s 


To-morrow’s Topics 


Nationals’ ‘save form of reasonable service fees 
Ihe agent by tackling technica 
newsprint’ efforts nivertising seriously and by 
organising his agency on lines 
| 1 1 unlike that other fesigned to give the kind of ser 
national : pers will vice required 
inliaw the e% ple of the And the publisher by encour 
Daily Tio ae 1 reduce aging, rather than working against 
, the adve 2 by giving 
column wid! newsprint circulation and readership infor 
ccoOnoMy Me nation, and later by nting the 
G. R. P that the agency at least 15 per cent com 
pag area of was de mussion 
ased Ju val John __— ome — 
( [ iy i cars a8 
ong ve f Express The Board of Trade are cor 
duced wid reel sidering an application for the 
the Da Mir, the same addition to the Free List of 
on B that con bleached bagasse pulp. At present 
ant’ watcl h nm paper t is liable to the general 10 per 
wastage, but M « Says it ent duty If the strong repre 
hifficu ¥ further sentations which are to be made 
cor ‘ are heeded by Mr. Thorneycroft 
It D ‘ Evening paper-makers will have a useful 
Nfandard Da Hf ud and suPstitut fo ene “if tneir sul 
ih Ma Nothing plies of wood pult Use of nor 
Ww ¢ ated traditional materials in paper 
M me nt comes making is likely to be stimulated 
fron c Ne ( e. Frank hy shortages, and bagasse is we 


them 


heen ¢ { the pos 
or ‘ he fact miei ae vino 
ea Se Age Ho P.R.O. for Hatters 
fw redu 
oo hanya Proposed 
pees aeeateatetats 
liscussed F°! LOWING indications that 
—_— — — the publicity scheme for 
women’s hats may end this sum 
Whar has ha the Ad mer, there comes news that the 
g A ‘ rt or men’s hat advertising campaign 
dvertisine ¢ luring (If you want to get ahead—get 
“ds 1/ blicatior a hat") may halted soon 
i , 1. if was At a recent meeting of Men's 
ron f the end Hat Promotion Ltd. the opinion 
‘ another was expressed that, despite a sub 
ela ] es are stantial yncrease in hat sales, since 
ywned. N be die the driv began the scheme 
Ml the May should be discontinued but that 
Conterer / riginaily hat promovonal activities should 
heen hoped tin time not be dropped entirely 
for i i { Ais A meeting of members of the 
‘ port o British Felt Hat Manufacturers 
el t ence Federation—who have contr 
ome —- = buted about £70,000 to the hat 
campaign during the past three 


Future of technical years—will take place shortly to 
Jiscuss future activities 
advertising It iw understood that the ap 
pointment of a public relations 
slg HNIC AI < ig. now fficer will be discussed 
at the « $ Stage _— ot — 
rougniy con < th con 
sumer adve ing he earl The increase in block charge 
1920's will ‘ il advance is from February exclusively 
n technique and presentation, in announced in our last issue—will 
chent-agency rela ind pub nom ive wide satisfaction to 
sher-agency and above engravers in the provinces. They 
all. in the effective e of the had hoped for something more 
medium during the xt ten years substantial 4 10 per cent 
Arthur Hughes Technica nerease was urged by some of 
and General Adve g Agency their members, who fear the 34 
believes that , . be the per cemt increase will be offset by 
ratural outcome of growth of ot rdering the ld block 
technical adve placed 1 nuntants fieures have been 
through advertising ts produced to support the claims 
He told the Reg Advertising rf the provinces that the 34 per 
Club how the ‘ nterested cemt increase will not lift their 
part <sS Can x } r rit fo a r 4s 4 hle ove 
The manufacture taking his ndon the level is appre 
agent fully ynfidence . higher So is the 
and Dy recognising fair se strength 
Vice is worth fair ward in the ROUND TABLE 


| 6 | 
‘ a Pe 
Bo FC 
tL 
| lo 
Te tt 
| eee oer deo 
——_T———— 
yal € t pe 
; a * a - ti 
Pe 
a7, Cee eae 
ee 
ee 
- ee eee 
] as | 
a 
ee 
——~ 
Se 
RI Se ~ “7 


ADVERTISER'S WEEKLY 


daily 


net sale in 


the world 


daily inch 
per thousand 


space rate 


Daily Mirror 


= ’ . 7 ee 
\ ’ *. 
= +. +e ; 7 
~ ‘; oe * = P 
" ' = .  « ; 
4 a ‘ Xi ~~! ~ se : Sy ae a ; 
. _ a M * . ’ _ Bs << i a 4 
oe Se HIGHEST: 
, AS, a a a a : 
a fr a a SS Ne 
i * } , 
. ‘ a 
i tel 
. & > j | 
.é e . tS as 
‘ ¥. * q . x Y ia AS . | 
. ; x a. ‘ ‘ t: YZ r oI 
“ie * > © 
Sa = -a 
oo) - 
Te ee eS | 
PS 
. 7 a a, ; 
ae “SN. 
“4 
Be ( Bey yee ‘ 4 
, an p 4 
Dl \ \ \ \ , . 
— 7 gustiniee \ ( ’ : ; i 
” y J i i ee i yao) oe : : at ee 
Bi a ris ee ae wrt . ie i a S 


PANT ARY ’ 


\OVERTISER'S WEFKI 


POLICY PLAI FOKM—Advertising Conferences 


‘arly Spate Of Talk Is A Tonic 
Advertising Needs 


There is to be an advertising conference at Brighton im May 


Policy of the Advertising Association, it is believed, is to hold 


one every year Are these conferences really worth while / 


WOME ferences would prov was t curious those who participate. and als 
ry fers c | ‘ npossib.e, and the unit fit is I the much larger number w d 
aw talk fo 7 . t sented by the Asseociatior ween these ’ yot, but who read rep s the 
hs maemiadl . Blacks d remain nebulous and in < since, unt ide press and are < 
at " : . BR 8 ’ \ . i) seers f zZ i sc { yut fl ienced Dy contact ww < 
Bale ferences therefore are I to-day, w ngeer see gates. Of a spate of words, most 
er, U y t the Advertising ¢ problem ‘ {f black ire forgotten, but the sense of 
, 1 A 11 tt c\ i ‘ } If tec ! ™ Tak ! A Wy c ached 4 ‘ SINAS n It Inmaineg >, + 
sted, and public opinion wit 


profits 


, usw it facile 1 wrt vy justif it essen those st and ! 
convincing. The case f But w ‘ sceepted encouraged to d he 
. ences is very much stronger corollary tt iintain its better, not merely because bet 
ght t nake prof business WOrkK Will Dring personal ga 
* * * nust be condu ! ethically because a necessary job well d 
THYHE keynote of all advertising More als t is ized by the $s seen as a contribution t 
WW n n | inferences is an ethical one community ’ s of its weiare of ciety 
t th f usefulness ¢ ‘ If its Individuals find it isie? 


ild hard.y be otherwise 


renees is We as giving 


ince 
vide 
rthe 


tes 1} a 
ificance said at the Brighton ¢ ference 


advertising 


' ed n advertising. for example 
\ sociai responsibility of ad 
\ ‘ 1g The need for high tising conferences hx thinks cts 
" ! he lards of practice Ways in ipparen Unless formulation of 
a} sdvertis rve truly serves . y with i bus 
Iw | munity t Mevent ind ca process It is 
Tore ! s discussed, the inference ‘ d t TISKS « i ition by ike pla ' 
! Nos I t advertising should be more P © opin O demon t conferences 
I . va ut so that it can more effi strating ifs integrity $ socia would be slower and more hes 
! . ¥ serve its users and the isefu a ean ad ts int 
‘ ‘ sts of society critics and ¢ t ¢ a fair 
} ot ft s, sneer the cynics s ine sward to those w Dv it * * * 
\ \ we object to. Of course * * * 
They a lot of blah $s 
evid t es to he smug and self-righteous — do conf ces help te 
. t \ talking about such concepts estab adve g as a 
< 1 th and service. Such talk socially desirable siness 


Ivertis netimes nauseate. But 


necessarily insincere, and 


“ nly ‘ et nedicine sickly to the palate 
while it nauseates. benef he s ‘ 4l 
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: ee 
t 
7 1 Iv« r \ ‘ rt ‘ ‘ « fu ISINCSs evoived 
\ cof e | ress (and if is) it must f “ whose politics a ink--that fied 
, conferences are necessary t there is a place ety for From managing director to t 
. But kind _ of GE advertising tant 
- s 
: | ee 
f ) , lvertising people i¢ , anti-socta ‘ Ahi« eriticism of advertising f ‘ et 
"1 " ! peor 
1 “ven st tantly hap rh tructure 
k to each other P a < C < . ‘ ry A x ‘ ‘ 
" ’ t tol , j 
* , . : ‘ n from which ads ng I he Ww ‘ has f CCTV ifse changes, and ‘ 
\ ell the world about itself. changed The s wis on fe ferm opinions on | 
M ver. though so-called tect ‘ vice as Ot notive avert ne Pusines ; ‘ is 
re And sessions are usually held 4 , f Cie Bale B SCLOe nanging 
; sh there w he none at Jary role What w ce th hanging idea 
i n), experience shows that xt of soap box o has be From the attitudes of mind of 
ynferences d not lend ye the cred f bus ss. The Many ndividua!s Te n bot 
' 4 ves to adequate discussion nee i priva ‘as a personal and collective, ultimately 
if r ‘ { fre result he hole business 
‘ que The policy sessions me fe . ea ime vou The w a “- » 
- iimost always the mos my ssible ar » those comes keyed up s domestic 
: * * * ates \ ireued tha husines ind externa responsibilities 
, i public er — . noker t pre r confer 
| - . ‘ ( ference talk. therefore, ts me pe s imcom Words spoken at pre-war confe: 
- : atibl ences have h it h i\ 
4 of Ad 2 A y about the = socia and Parsee , 
{ | f t 6 Only if on _ 
Spex 
pow ee f itself accomplished a ng 
: t ‘ ee licise And the dining and wining. which 
st nes voidentally. w be cut t 
‘ » ale n cr we ninimum at Bright d elp t 
terests, only united y ‘ inderstand why. we must muse Consider the eft f con create an atmosphere which 
coneern ow sive k several decades At one rem , f nen and conferences succeed 
sential to t susiness men generally be omen as j There are serious reasons {ic 
- fically ‘ lit i that husiness had ? For conferences. w ver else the heief that <« ferences are 
commen p 1 f vy function. It was to make they may or may t accomplish necessiry to advertising. Once a 
iercours 1 d “ . f capital All else was do create an attitude f mind vear n these unstable times s 
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To Tell The Date Is 


The Primary Function 


ses booklet inv ad ! 1 
fa 

sing tron ‘ ; ‘ 
fars for my own office wa 


red between tha { Jot 
& Son Lid, and 
Mo Royal Dutch 


large, with dat 


A m 
d figures 
uigh to be seen across the 


Both have 


most aftractiy 


s On both, the name of 

sponsor ss unobptrusiy 

» | decided in favour of 
vecause cach page give 


nonths large and one mx 
h each side 
nonths visible all the T 
appens to suit my 
$8 I like iS 
the magnificent 
paintings of enginecring 
cts, of which th alenda 
its sik Cach 15 inches wick 
eproduction is superb and 
, a convenient metal wire 
threaded into the 
binding The name of 
is in 14 pt. across the foo 
ch page in one line 


pictures on the KIM 


sma, so 


The Voice of Kent. 


MAIDSTONE 


FLEEY STREET 


ia 4 j inating 
J so unusua sutling 
anot which 
| tten @ I 
i t gra ! 
} nsiona 
ising qua 
i scent r ‘ 
H and Ih 
erly dom “ 
ind flowering bu 
features of tt 
Se d i 
inced extu 
u graphs 1 racter 
They we re ! Joop 
Geesink's Dk 4 Amster 
lam tT} ! inging 
uuld be om | onsists 
cly of a sma reed in 
he « dat which 
bind page gether A 
pecial picture nat : draw 
ne pin ire the opvious 
nethods of ingins the adver 
sing cons f KLM 


circle, sma and a KLM. tra 


velling bag im cact 

I ipp & Toot ndar s 
an = clabora ! dsome 
affour Biil-Deve ] produc 
ton t paint 
ng York” 1s 
nounted on a large wt board 
also gilt bevelled Tt alendar 
pad is of ¢t ich 
nonth to a n 1 


from plates cast abou time 
of the G 


anybody who is not looking at the 


calendar for previous and follow 
ing months {requ ' would 
be a dignified and su j tece 
{ office ex pment “w h has 
ven produced with tas ptoa 
high standard 
The Avon India R Ce 
has banished sdvert even 
s own nam 1 f its 
endar Phe front ca re 
oduction f i pa g by 
lamorna Birch. R.A In the 
Avon Country T he ch date 
id hangs fron he It 
,p t Nat some 
co Kk t more suita 
' an th office s a) \ 
4 Virtuc 


ccasie f the SOth annivers 
¢ founding of Featherstones 

is 4 ket ! special recogni 

od cation of a unigu 

assoc lasting for SOT 


fille 
continues apf 
thanks It 


Stated number 
[he message 
priately ex 


ressing 


very well done, and certainly a 
stopper Confident touch is 
that neither Featherstones 
sddress nor type of Dusiness is 
nentioned anywhere and th 
firm's restrained house mark ts 
! cover and the certih 
six calendar pages 

excelicnt wate 

alternating with wood 

by eminent artists, ail of 
sh scenes An unusual and 


wholely prarneworthy production 

Twelve magnificent colou 
photographs of Scottish view 
grace Scotlands SMT Magazine 


calendar. Captions comment oa 
the subject of each picture The 
calendars are neatly printed one 
tu each page, though so small as 


BRIAN HILTON 
Surveys A Selection 
Of 1952 Sponsored 

Calendars 


tw be most suitable for the little 
room 
The Trans World Airlines job 


has such a huge date ng that 
| imagine jit is intended for the 
othee, such as a tickei 
Each of the twelve vast 
back to back on six 
sheets, has a brilliant, contrast 
1g colour painting of somewhere 
on TWA The foot of 
the pages ts a trifle cluttered up 


y small date blocks of preced 


public 
agency 


royal pages 


routes 


b 


ng and following months, the 
1.W.A. logetype and a map o 
world air-routes This last could 


well have been omitted 
The Financial Times 
has a theme, financial 
ng. and reproduces a dozen ca 
toons covering the period 1721 
to 1948. with appropriate cap 
tions. Attractive to the City 
Ruston Paxman calendar « 
well done, but need the name be 
in large red characters between 
the excellent pammtings of orienta 
scenes and the practical two 
months-to-a-page pane!s 
lt intrudes between the featu 
ittractive and l 
Davy-United 
cellent calendar 
big and two small date panels 
from a board carrying a painting 
of a Davy-United cold strip mil 


calendar 


cartoon 


date 
practical 
i 

hang tweive eX 


Pages with on 


It's a good record picture but its 
rower of attraction is Soon ¢% 
hausted A picture must hav 

depth and significance if one 's 


to enjoy it for 400 days in a yea 
The Whitbread Almanack pre 
sents twelve colour plates of 
famous British ships Fiims 
nterleaves tell the story of each 
British im oits 
theme Typically Whitbread 
ts excellence of production 
Austin Motor Co. use 
iphs taken by membc 


Austin 


ship Typically 


conou 
shotog 
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What are you doing, Miss Preadle-Smith ? 


AM delving into the heart of the matter, Sir.” No need to labour the obvious. Women are buying 
more cannily than ever The fight for sales will be 
In aid of what?” 
; mighty tough t year. We are pretty certain that 
In aid of myself. For in these times of global those who give | most careful attention to Disp 
¢ crises tt behoves a woman to shop wisely will win I enough to be clever pret ' 
neesie ouncatcs , 9S? ect to tell 
be it for cabbages, or camiknicks, grapes or garters. MeTelY Cye-catening Display in 1952 has got to tell a 
lune th tact h 
Or, indeed, for any single unit of the eighty-six-per- Y4'ue story, and punch 
nt-ot ll-goo < in-this-country re ® ‘ : 
a ! ds-sold ry that I buy (Period) But that’s only one of the manv 


‘ answers our twenty-tive successtul year 
And, in the matter of purchase, what provokes x ; : i 


» have taught us And all these answers 
; r deepest feminine impulse, Miss Preadle-Smith ? e taugnt u se answe 
8 are at vour service if vou will ring 
Why. information at the pornt-ot sale. Sir.” FUSton $35] 


Leon Goodman Displays visc0:. 
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BRITISH INDUSTRIES FAIR) 1952 


and other exhibitions 


in be proyected continuously or projection 
rested after each showing 


ican be built into a stand 
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EXHIBITIONS — 


. 

° W. are now able to 
° accept enquiries re- 
e garding the design and 
° construction of Exhibition 
° Stands for the  forth- 
. 


coming shows including: 
IDEAL HOMES, 8.1. F. 
and FOOD FAIR. 


R.FOX 


LTD. 


HAMPSTEAD HIGH ST. 
LONDON, N.W.3 


HAMpstead 3839 (4 lines) 


ESTABLISHEC 


OVER 22 YEARS 


concerned with Print should 
see this new magazine 


ver 
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THE SMALL OFFSET 


LSER & OFFICE PRINTER, 


last October, has already become acknowledged as the “trade” journal of the 
growing branch of printing now represented by Multilith and Rotaprint machines 

whether operated in “office printing departments” or by commercial printers 
Every advertising production man and print buyer (as well as “office printing” 


managers) should keep himself acquainted with the rapidly developing small 


offset process 
efherent production and buying of print 


features by practical experts on all small offset and duplicating 
processes, together with all the facts and news about latest 
techniques and methods, costings and results, new equipment 
and its availability, and improved materials and where to get 
them. The subseription of 20s. per annum, including postage, 
also gives unlimited use of the Free Advisory Service, not only 
to obtain a prompt answer to any technical problems, but also 
on questions of purchase tax and other regulations which may 


he encountered 


To see this journal regularly each month is essential to the 


Every issue contains articles and 


first published 


fe ae ae om ow om Oe OE OOS 2 e222 


lo “The Small Offset User & Office Printer,” 


29 Rathbone Place, London, W.! 


Please send a specimen copy to the undersigned 
Name 


Company 


Address 
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MEMBER ALBA. 


ILLUSTRATED | 


PRINCESS ELIZABETH 
“BORN TO BE QUEEN” 


GODFREY WINN 


“Princess Elizabeth—Born to be Queen” —by Godfrey Winn, 
is the greatest series yet published by ILLUSTRATED. 
The colour pictures in this week’s issue are a triumph. 
This series is another example of the editorial enterprise 
and timing that have brought ILLUSTRATED to the front 
in pictorial journalism. With its A.B.C. weekly net 
sale of considerably more than 1,000,000, 
ILLUSTRATED provides the best advertising 
j value obtainable in the general magazine 
field—your finest investment for 1952. 
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SHREWSBURY NEWS 
NET SALES 53,466 WEEKLY (A.B.C.) 


Keep Revenue Up 


By WILTON EVAN 


Q', ALITY ements a display space 9 =? 


Lordon Representetive ippe ver tes “- . 4 pat 
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nent with green as { colour treement in the Molesey & Dittor 
on two sheets New It was followed simply 


e Sensibly enoug <« Use of by the name and address of a 
‘ fined to the ads s. One mightily. What could it mean? 
KENTISH TIMES mistake of uwine volvo alwo im commendation for an ostcopa 
Pt mistak f us Iso in commendation for an osteopath 
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An ertificate the sie ended june 30, 195i n some cases the » three of this paper seems to be to 
A limited amount of space is now available for new business or four pages a , 1e-—the pique the readers’ interest In 
: Flat race 23 - per s.ci weekly papers are now facing up recent composite page carrying 52 
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Winston Churchill s.; hes estate, and ‘ Th) 
Peering Ove his st her c¢ the we 1s ot 
most influc t Lie 4 
LIFE Internat i peaker f , 
Along with this p reofMr Ch h ml an ad 2 
Litt Internationa bringing t made by 
readers \ me Five <« } 1 Wa Internatior 
Mem send to the addresses below 
Every othe week gle, world bout LIFE Inte tona 
wide edition = rep. wor’s and LIFE International doe te 
picture the world’s event large and in North America 
In every market—read by the thousands who inft the " 
LONDON OFFICE 4 DEA TREET. Ww « NEW YORE 9a KEFPELLER PLATA 
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4 What are the limitations to the wording wl can be put effectively on a poster 


lake any really good poster and try to describe in words what it portray adequately. Capturing expressions, 
olour torn mospher vou will soon find yourself approaching the |,000-——and still not quite getting every- 
tt pictur fo those advertisers who say, “We can’t put our story on a poster,” we say, “ Yours 
7 
! t! or produ I rvice in a hundred which cannot be described tn 1,000 words —by Posters But with 
st we routd bh first step, to discuss locations ind alloca In the Mills and Rockleys region 
\ find a \\ { guished type of poster presentation 
Moreover, yo ha hore of several compact areas in The MILLS & ROCKLEYS REGION 
whhicl test, for a n, the merits of different designs x - rai 


s «©. MILLS ROGKLEYS | ~ 


Planned Poster Advertising 


y reach nearly 2,000,000 tamihes through 
MILLS & ROCK! 1 QUEENS ROAD, COVENTRY Poste ertising in the Mills & Rockleys Region, 
wt retches trom Ipswich to Evesham, from 


Pontefract to Paignton 
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ADVERTISERS WEEALY 


OUTDOOR ADVERTISING 


Advertising Case Histories —1\ 


How Outdoor Ads. Cut Rainy Manchester's 


= 

: ay 2 

: ater onsum tion Manchester has, during the last few years, suffered from 

extreme water shortage. The story of how advertising 

s outdoor advertising —was called in and was successful in 

WHE water shortage in the copyright). The advertising securing regular aod substantial economy in the use of 

z Manchester during recent agency received its commission water was told by ALBERT C. BERRY, F.C.C.S., Secretary 

by years has called for inten- from the media of Manchester Corporation Waterworks, in a bulletin 

t 

. sive advertising campaigns for In 1948, the first year in which issued not long ago to water undertakings by the Water- 
regular and substantial economy — 4 jor campaign was carried ou works Association public relations committee. In three 
n the use of water a rather conventional waterworks . 

5 in the me of water ¥ soster, displaying a large tap, was years the consumption dropped by over six gallons per 

what way co an arre , : H : , ‘ 
in what way could an arrest- 604 Although the slogan head per day. And, adds the author proudly, a Yorkshire 
ing appeal be made How Datees ia thé ‘wales ak aoe ) . det : 
sah etter in the mains than di waterworks asked to see copies of Lancashire's posters! 

: could the urgency be communi the drains.” was effective adver ul : fi . , 
cated to 1} million people tising, the poster as a whole ere is an extract from this story. ; 
quickly, yet decisively? ittracted much less attention than — —__—— 

‘ I sual stereotyped loca the ones in 1949 and 1950 

& "168 Svertiaamem @ aaa in 1969. it was decided = urge a publica lit icism SAVE WATER even in RAINY 

s y ve ‘ .s a> ub n . ! D D t 4 
; . : bs — ee Newspapers frequently referred to MANCHESTER,” turned out to 
f e a « ind previous poster featuring an Arab point larl 
FPP iti : a nt ¢ a the poste 4 number of helpfu be singularly appropriate for the 
' sitempts Dy staff of the water ng an accusatory finger in the o ’ 
caaehe ol + enielin a7 Voisin amines. talinemiha mea editorials were writte Mut it; wet summer: it gave valuable 
oa ree : , r — - a a ind newspaper cartoons also gave emphasis to the need for water 
poste gning had shown ad recently returned from A tince : 
; . 4 - ‘ welcome publicity In addition economy whatever the weather 
u , ping professionals service in the Middle East. and it ' P 
P 2 asl ; odes “sp a great deal of free advertising and a variation of another Man 
It was decided, therefore. that ad was believed that few were , : 
be aed : ; Was given by the appearance of chester slogan, “More a matter 
ertising agents should be called gnorant of conditions there and ‘ \ ” ' 
te Py et pry re the Arab in settings wh caught of mains than rains Rainy : 
ke a a o ws O . the public eve ncluding the Manchester” became the new 
bee official programme f a first talking point, and few were so 
The Arab poster created ae division association football vocal as those people who 
ee a id as was inevitable club, and the University Rag Day regretted that a clammy clime 
with something that reached 0 = procession. The swart face of should have been connected with 
the specious-looking Arab was their fair city in officially-issued 
widely discussed and poste publicity material 
helped considerably 1 focus What benefit was derived from 
attention on the need ft water these campaigns? 
economy, as the figu f con Domestic consumers—the cate 
sumption later showed gory of consumers to whom the 
In 1950, following the un appeals were primarily directed 
doubted = success f the Arah made a eratifying response as | 
poster, there was a challenge to shown by the following state 


produce a design that iid be ment 


iverage Domestic Consumption in Gallons per Head per Day 


Quarter ended 
1944 1945 1946 1947 1948 1949 1950 September 1950 
294 W7 30 W9 WO 2S 251 248 


equally effective for carrying the The six months’ complete cam 
saMe =Message th ighout vet paign in 1949 cost £5,000. and in 
another year A number of 1950 the three months’ complete 
alternative ideas were considered campaign cost half that sum 
ind finally it was decided that Posters accounted for about 49 
the success of the Ara poster per cent of the total cost eac 
should be exploited fully year : 
A new design wa ured of A number of requests hav 
what was later de i as been received from water unde 
typical “Mancheste n wear takings for samples of the posters 
The frab poster on the right was used in 1949; 3000 16-sheet ng a frameoat and carrying a A set of the posters has been 
ersior P ived ’ adao sites iding 50 on or near dispatch ca ind 4 open «nt as far as India, but the re 
rails f 8 000 sn , i various sizes were distri umbrella He wa nding on quest from Yorkshire was as 
ste . as f di ‘strial nd commercial concerns the edge of the paven n th pleasing a compliment as any for 
! i the public servis thicles of local transpert under rain looking at the fa r Aran which an undertaking on th 
A The 1950 “Un Mana fruah” poster was displave poster of the pr rus i Th Lancashire side of the borders 
” theme of the poster, “It talt could hope 


STANDS FIRST 
AND FOREMOST IN TOWN 
AND COUNTRY 


FOR ENTERPRISE 
ORIGINALITY & EFFICIENT 
SERVICE 
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pn: 
Fine quality Silk Screen 
printing. 
Point of sale Display 
made by craftsmen. 


Stove Enamel Signs 
for home and export. 


G.A.SHANKLAND.UD. 


Grafton Works, N.W.5. 
GULL VER 589s 


JANUARY 


STUART LEWIS LOOKS AT POSTERS 


MANCHESTER BULLPOSTING Co.L7? 


29 BOOTLE STREET - DEANSGATE © MANCHESTER 2 


Bulletin Service 
at 


Poster Prices 


PAODDINGYT “ O166/? 


HENDON BILLPOSTING COMPANY 
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PLAYBILLS, PICKLES 
AND PERFUME 


\n exhibition of old playbills recently opened 
by Whitbreads at the Nag’s Head, Covent 
Garden, led Stuart Lewis to the conclusion 
that theatre advertising has progressed little. 
if at all, during the last 300 years. 
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Transport advertising is essentially a job 
for a practical! organisation 


In justifying our description as ‘ specialists 
in transport advertising’ we offer a great 
deal more than just planning and space 
buying—thoroughpaced and complete as 
that side of our service is. In fact we 
maintain our own studio, poster plant, 
signwriters, erection gangs, maintenance 
staffand inspectors. In other words we are 


completely organised to tackle transport 


advertising from A to Z. As a further 
service we are prepared to cost a campaign 
in terms of comprehensive rates, including 


the provision of advertisements, financing 
the initial cost over the period of the 
contract. Whether you employ the whole 


or only part of our service, we can be 


sure of giving you a first-class job ! 


MASONS 


a comprehensive transport advertising service mA¢on 


ADVERTISING 
FRANK MASON & CO. LTD. 33. NORFOLK STREET, STRAND, LONDON. WC? Phot Temple Bar 2044 
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a} GLOUCESTER HOUSE 
Py" 19 CHARING CROSS ROAD + W.C.2 7 
sw Telephone: WHitehall 360! (P.B. Ex.) ; 
—_— M he A : 


wg smber of t 4 tion of Specialised Film Producer 
S. PRESBURY & CO. LTD. ' ee ee 
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ERE is the ideal setting for your 
| Screen Advertising: a regular cinema 
screen feature enjoying popular acceptance 
SIGNS OF THE TIMES’ presents all the 
ittention-gripping interest of a NEWS 
REEL The advertiser's ‘solus position’ is 
preceded and followed by News, Humour, 
Sport and Travel stories, and this back 
ground of sustained interest ensures the 
undivided attention of an audience of 
millions in highly receptive mood 
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wl NEMA \ PRODUCED THROUGHOUT IN TECHNICOLOR 


Produced and Distributed by 


_ WALLACE PRODUCTIONS LTD 


> Wallace Centre, 8 Berwick St., London, W.! 
Tel: GERRARD 2639 


A member of the Screen Advertising Group of the Association of Speciclised Film Producers 
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HABIT FORMING 
The Birmingham Post is the daily morning newspaper with the most regular readership 
in the Midlands, It is purchased by the young Midlander wi he starts smoking and thinks 

about getting married. In thirty years time he will probably rea 1 report 

of his speech at the Annual Meeting of his Company 
It is unashamedly provincial from title to imprint. It sees the world through Midland 

spectacles and reports to Midland men and women—und raduate or Faculty Dean, head 

typist or Board Chairman 

It is the ideal medium for covering on # the most pact “A™ class markets 
in Britain - 

i iwharn 


The Birmingham Post 


Vorning Daily VUember of A. B.¢ 
Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journa 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4. 


Rr he wt Blackheath, Bromsgrove, Coventry, Dudle Kidderrmunste l eamir h Tamworth. Wa iw erhampt 


7 |e : » \ 
Pe CSS ; 
: ue te = 
| —- rks 
ee ——| 
. ; a on 
: ‘ . ~ if g ‘€ 
’ | $n A, ' a | 
: P _ Sa fo alt 
* \ — % - nae | —— ; d 
‘ \ 7 : eee fort Ae 
| # \ , ry = eh 
4 ; ‘ 7 SA ey ; Z 
a > BIS ow j 7 
~ : AL ; c G Vy : 
DY ry : 4 ; 
: ES a a ss 4 o : 
‘~. “te . * » | 
i N| et" x | 
Bas : ae J Y : 
. ag = i 
ee 
errr 
i : = ee. le a : : : vii cee wa: * a a —_ 
ects ae a y * es rt: ot 7a ae ‘8 ae 


ALIVERTISURS WEEK January 17 


ARTISTS AND 


PHOTOGRAPHERS | CURRENT ADVERTISING 
ACCOUNTS MOVING mmng in the U.S und Canada 


Waterman Pen 2, crture of all kinds, in 


showcards, cut-outs, posters, hous 

Move flags, outdoor signs and advertising 

eum As from Fet Mather &  \jrious Dur ~y allied = products 
Crowther Lid . hand!e the such as Dunlopillo, general rubber 


bole hone: 


, STREET-WC'l 


Doig Advertising Service (New F * * * 
‘ . 


« ce mt 
| of Sheffield Cu of Edin NEW CAMPAIGNS 
| burgt k J t of , , ‘. 
| hovel socewons  Wasey’s First For 
ntra i i for some , 
Taylor Walker’s 
.) } . ¥ . First advertising by Crete ay 
i A. H. Kaowles (Vi hester) have & Co., Led., for Tayk Walke 
= ken f Malkin for who they w cen ’ 
6. B being = pointed agents, is now x 
| ked g media Londo venings. SI 1 be 
" . " j B it its old best 
@ LUTON @ AYLESBURY NEW ACCOUNTS \ x $ . ¢ oa pos . $ ~ 
a t ning ’ ! dvertising vy (nes 
@ OUNSTARLE = @ WATFORD Leggct Nicholson & Partners Ltd. 9 gcency for Curtis gin, another of 
SCRE | @ wITCHIN @ RICKMANSWORTH rave F sfor The the Tavior Walk aim le 
SILK EN ARTS 2 | @ LETCHWORTH @ HARPENDEN Murphy Ct Lid., pest scaring in London evenings and 
OF Sem ey #080 CROTOON | @ STEVEWAGE @ BLETCHLEY ‘ : Punch Roof cards on London 
200+,s1COmee trar-e | | ° . . inderground are also being used 
@ SALDOCK e seams | Armstrong-Wirden Ltd. re to 
Snoenill ' f ( A 
Some of the important 1 & I dacturers erated - teil 
7 Industrial & Agricultura } of 1 ih | “ Brockham Starts 
Se. 
’ MAY-GCLO PRINTERS | centres covered by the i { : hort In North 
hemical 
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~ 0 » f ( 0 ] i T | f § ; rf » - se Protein Food, the new Beecham 
| Me naif & Co. | ret aol ee ae pee oo = “Now ot 
NEWSPAPERS GROUP) Seton SSS ERR Sas 
ag ' 4 ote local advertising handled by agents, 
of eleven individual . , - ca G. 8. Rovds Ltd. 
7] ’ v pressing 
' ‘ ‘ AR eee 
DOASPLAN LOCAL newspapers aiies and ers) 
circulating throughout ‘ me m A new scheme for Wisk is run- 
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| Represented in London by . machine renewals for olo and = Quality 
| WILL KITCHEN, jr. LTD « . - Street Rolo ids a ~~ the 
I Fleet Street, EC-4 Central 1960 Lucien Productions Ltd. have chev oct ae. ae eee 
Head Office —s op a i : ‘0 
Dorr F 
MANCHESTER STREET. LUTON Pall Moll k He tser “R lax with a Rhodian”™ is the 
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‘ ‘ raretics < , 
DISPLAYS OF QUALITY Advertisement Monager > C. W. Gilder Strong & nanufac Rh a 2 Se. ee See 
~ — < tment of digi : = rs = 
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sTU pies. tigirke AP » . s ves Agents London Press 
Tia Plough Rd. Battersea. S W | Austin Knight Lid. have been F change Ltd. . e 
Tel Noe Roteerene S200 & 48fe d ag Mu pa 
m ; sesiiuis this month ard February 
' EXHIBITION STANDS | | Journal ont Loca “Government —,qDuring this monty and Februar 
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| DISPLAYS —T " af * 7 tal j al ition of 46 m tion, 
. UBLIC RELATIONS Media to he used includes national 
SE RVICING ACCOUNTS dailies and Sundavs, London even- 


SILK SCREEN PRINTING) ~>.. 7» — ee SS weer 
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NEWS CHRONICLE 


- =-—proved best for | 
Moliday and Travel 
advertising 


| During 1951 the News Chronicle carried 2.946 column 


| inches of displayed Holiday and Travel advertising 22.8% 
more than any other national daily newspaper. 

i! The reason? Experience shows that Holiday and Travel 
advertising in its columns pulls more replies at a lower cost: per 
reply. 1952 will be a highly competitive year for Holiday 


| 
I i . 
I Resorts and Travel Agencies. but you can increase the response 
| iets : — 
to your advertising by using the columns of the News Chronicle. 


The Holiday and Travel feature appears each Thursday. 


cheapest 
00 -—- 


This experience re- 
corded by Eastbourne 
is typical of results 
obtaining throughont 
the country. 
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Nothing’ 
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ADVERTISING MANAGERS are invited to write for particulars of the 
advertising medium that brings a product's name prominently before the 
purchaser—when she is in the shop. Redfern Advertising Rubber Mats are 
welcomed by shopkeepers—and are certain to be displayed. Any trade name, 


DOORWAY MATS 
FLOOR MATS 


COIN MATS mark or symbol, and any combination of colours, can be incorporated in these 
DARTS MATS hard-wearing, long-lasting mats. 
BOWLS MATS Redferns, originators of the advertising rubber mat, have supplied such famous 
advertisers as Hovis, Player's Cigarettes, Sunlight Soap, Lyle's Golden Syrup, 
Wall's ice Cream, Lotus Shoes. 


74°) 54-7") ADVERTISING RUBBER MATS 
emind at the point-of-sale 


REQFERN S RUBBER WORKS LIMITED - WATIOWAL ADVERTISERS DIVISION -NWYDE-CHESHIRE 
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VY work until | inde 
ind 6 an importan 
wn which reflects the 


[URING the past year 65 
wups 


of mor than 


700.000 tons deadwe ight hav 
been ordered on the Wear 
ind 


1955. Sund 
index 
ind 


rage nierprise of 1 


people 


The Year Ahead 


IN COUNTY DURHAM 


"Tue Hartlepools New 
\\ Trading Estate, daily work 
hop of over OOO men and 
women and horn of 1 y 
Pd f th rea hebter ind 
n 1982 with hiet 
d fin ecord t 
xduction The shiy 
j ”, will make a bold 
d t pe ous ft rd 
Pro 1 increasing t 
h hbrivin : 


Do these facts PAVE THE WAY to 


» BETTER SALES ? They should, They can, 
THEY WILL—if you advertise in these proved media. 


Full 


Lond ffice . 8S Street 


Fleet 


particu 
p 


E< 


from 


4 Telephone CENtral 2845 


{ Circulation since 1932 


Let us help with your 
Economy Campaign 


hd 
t 
* 


ie 


G. F. TOMKIN 


LT 


‘ 


Ui ) »ROVE ( AREER 
LON DON t 
- ‘- alae i~~ 


We specialise in 
economically printing 
weekly and monthly 


PUBLICATIONS 


Quotations invited 


RD 


! LEYtonstone 1164/5 


SITS ven ™ 


Foremost in the textile field ; 


A FIRST QUALITY 


PRODUCTION WITH 


EDITORIAL AND NEWS TO MATCH 


FRMOTT B CO LTD 
LONDON OFFICE 


TREET WEST MANCHESTER 3) 7+ 
SEOFORD STREET WC. 2) ; 


MORE CURRENT ADVERTISING 


January 17, 1952 


H » launching 


n prepar- 


\ " Campaigns 
) ‘8 Aberdeen 
plans scheme 
*) tt national! 
d dvertising, 
ws r } cities, 
range 
sorts 
Z « cady for 
fis j t ( hristmas 
one he ¢ 2 silable 
Black px ! their cam 
nal d nd Sunday 
ougt Manchester 
John Roe Utd. 
mn off 1 this agency 
sing for 
using 


may publichy and a wide 
window { Th 


papers th 
‘ f F 
The Lor 
. at 7) 

da d ‘ lays 
Gorleston 
dvertising 
js and the 
: “w h 
| nd local 
t inder 
cinemas 


for 13 


rn . showing t 


(Advertising) 


nat 


. 
& Co. 


wked 


Pratt 


May Agents Foote, 
Belding Ltd. 


es in 
" spondingly 
high sccident Agents 
ee de ltd 
» 


Soring campaign f Minimode 
hidren’s wear wi! he Radio 
Tin t S papers 
women's m t i the trade 
> . The t snan- 
shot competition \ is: Paal E 
Derrick Advertising Lid 

. sl > 

Cu Stores ind radio 

fealers will tau atensive 
ext sing WK 

ers Med f he cam 

maigr » be hand Osborne 
Peveock Co., Ltd M hester) 
will be provir s and 

nd nat j s 
. * 

\ Manches x ix 
Lid , 1< ition 
shortly of smal wo-fold leaflets 

ts: Howards Press Advertising 
* * * 
New adv sing pol vf Georer 


Resorts Start Their 1952 Campaigns 


Webb & Sons (Northampton) Lid 


neludes the advertising of a “Shox 
f the Mont There will be in 

cased advertising during 1952 
National dailies and weeklies will 
be used as well aS trade press 
Display material is also being pre 
pared. Agents Stephens Advertis- 


ing Service Ltd. 
al 


* * 
Cedar Merchandising Incorpo 
sted Lid. are carrying out a test 
impaign in national papers for 
het Bubblewasher household 
washing dev for which they 
hav rb sole 3 distribution 
rights in Agents Auger 
& Tarner . 
> * > 


Local papers will be used as pari 
of a new policy of W. L. Pawson 
& Son Ueannie Brand dresses and 
blouses) to give support to stockists 
by local advertising at time of 
delivery Agents: Charles Walls & 
Partners Ltd. 

* * 
A new colour 
Squad 's 


cartoon film “Flu 
to be shown fo 
Aspro in two thousand cinemas 
throughout the country Agents 


Samson Clark & Co., Lid. 
* * . 


Posters (48-sheet) a being 
n London and the hon coun 
Mobilgas The 
supported 
sdvertising in 


product is 
by 


consumers’ literatur Agents 
Masius & Fergusson Ltd. 
* * * 
Hardware trade papers ar 
wed in a campaien for 
Wires Lid. handied by Donald 
Macdonald (Advertising) Ltd. 
. . . 


Alfred Pemberton 
laree 
Combe 


gan “Wanted a 


scal renewals 


appear 
along 
riisements 


romd deal 


rams 


with Reid's 


will also carry R 
Hand painted posters or 


provincial 


buses, trams and trolley buses have 
been started for Watnev’s Brown 
Ale in Aldershot, Hants and Dorset 
Hostings. Portsmouth and West 
cliff-on-Sea areas, and on Southern 
National, Western National and 
Devon General Transport Sixteen 
heet posters u appearing at 
London tube stations and on hoard- 
ines depicting the “Watnev's Wall” 
with a piece of flv postine on it 
bearing the words “Wanted a Red 
Barrel. 


‘Courier’ Sponsors 


Exhibition 


Inspired by the success of its 
exhibition in 1950, of  extra- 
occupational art Courier is to 
sponsor a similar exhibition § this 
vear. It will be held at the gallery 
of the Royal Society of Painters in 
Watercolours, Conduit Street, May 
12-17 

Ob« s to display the work 
the who, whik irning 
fron advertising publishing 

commercial and indus 

paint or draw ‘ 
m iwsue of Courier. an 
nouncine the exhibition. contains 

Mour reproductions of two paint 
nes shown in 1950. One is by John 
Nicholas, managing director of 
RumMMe. Crowther & Nichola< 1 td 
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Sunday 
afternoon in 


Midsomer Norton 


Lookin’ arter 


tew “underd 


milkers don't leave me much 


toime ter read the paapers o° 


week days,-zept praps ter zee 
the price o° feed stuffs an’ that 
Week-ends, now, that’s a 
different taale 

And, mind yew, teddn’ the 


Yewnited Neashuns nor Vormosa 


1 do want to read abeout 
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what's bin ‘appenin’ yur in 


Zummerzet, where I do live 
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looks at is Zummerzet 
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Gurdiun 
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® they reach the prosperous West 


countryman at week-ends when 
he has time to read them 
GROUP RATE 12s. 66 per inch 
Further information from 

The Advertisement Manager, 134 Ficet 


Street, London. E.C 4. Tet: Central 2767 
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Kensington showrooms of B & Anders Lia ecesses 
w here deoulating and other office machines are demonstr ‘ wira 
olour scheme is highlighted by a brightly acquartiu 
Block And Anderson Us sing 
r . > 
National Press Advertising 

National press adver rising is now calculating ma feature 
being used for th st time by of ’ ew show stich 
Block & Anderson 4) id office 

juipment m urers and sup cluding wh th 
phers whose showrooms in world's sn j es 
Ker m ¢ Ss t wer ulators a 4 as 
shown to the press and to clients nany ypes ] 

st we ised f d 
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spotlights for the demonstration of oncealed hting d 


Publications News and Notes 


‘Men’s Wear’ Golden 


Jubilee 

A review of events in the cloth 
ng trade during the last half 
ceniury will be included in the 
Golden Jubilee issue of Men's 
Wear to issued Oa February 
16 The number will contain 
250 pages, over 175 of which will 
be devoted to advertisements 
Many advertisers nave prepar ed 
ads. which compare cir INsE 
ons in Me Wear SO years ago 


those ol 
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over has 


specia 
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signed with the head = and 
shoulders of a man dressed in 
the style of the 1900's super:m 
posed wth a man in modern 
dress Messages of congratula 


ions from leading fig 
trade will be 


ires in the 
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1952 is the 100th anniversary year 
of the Linen Trade Circular, which 
was founded by a commitice of th 
Belfast Chamber of Commerc 
To-day it has subscribers in ov { 
countnes. Since February 1949 an 
airmail edition has enabled Ame 
can, South American, Australasian 
and Indian readers to get their 
copies within a few days 
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The News Chronicle has pub- 
lished Holiday oe a 32 


page fully illustrated spec a 
magazine which has po its central 
theme “a family competition 
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Y ss za th | nany 
of h thes f h ( { nd 
Austra ’ u aclu 
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articl d Wh 1 8 v 
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Janu 24. which g xicn 
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surv published by Power | aundry 
(Associated Hhiff ’ ch 
cr d gre nt on it 
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will b 0 ucd x of 
hat journal for Ja ’ 
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British Logan Journal will come 
out in n March. It 
will have 24 | pages with typ ca of 
74 in. x 104 in. New feature will be 
1 page of mail order ads 
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(Continued from cover) 
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Box 9710 


Advertiser's Weekly, 180 Fleet Sc, £.C4 


A NEW MEDIUM 


Advertiser wiehes to « borate 
wih an iger f d to 
further a new printed ad ng 
ned Ady n do 
prod ’ M need ' 
on ’ ind ¥ r to 
“ hu » bar cs 
} Na wl Ad ' ‘ Good 
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his, block ind im 
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Principals only 

Box 9695 

“dvertiver's Weekly, 160 fleet Sc. 6.04 
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| See December 27 issue of 
| | Advertiser's Weekly, pages 580 
and 581 for the Aavertising 
| | Services & Supplies Section 

January 24 will be the next 
| | issue containing these services. 
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THE 
MUNICIPAL JOURNAL 
LIMITED 


The Municipal Journal Limited have 
pleasure in announcing that they have 


been appointed Publishers of the 


OFFICIAL JOURNAL 


of the Association of 


Rural District Council Surveyors 


This follows the recent announcement 
of their appointment as Publishers 
ot the 
OFFICIAL JOURNAL 
of the Society, of Clerks 


of Urban District Councils 


Advertisement enquiries relating to 
these publications, and to 
The MUNICIPAL JOURNAL. 
PUBLIC WORKS ENGINEER 
and CONTRACTORS GUIDE 


(every | riday ) 


The MUNICIPAL TEAR BOOK 


and 


PUBLIC LPILITIES DIRECTORS 


should be addressed to: 
The Municipal Journal Limited 
$4 Clements Inn. London. W.C.2 


Pelephone HOLborn 2827 


January #82 


s, BUSINESS PUBLICATIONS, Lto 
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Printed in England by Staples Printers Limited at their Great Titchfield Screet, Londo 


The Majority of. British 


Car Manufacturers fit 


DUNLOP 


as Standard Equipment 


MG 
ALTA 
ROVER 
MORRIS 
JENSEN 
ALLARD 
JAGUAR 
DAIMLER 
STANDARD 
FRAZER NASH 
LEA FRANCIS 
ARMBTRONG SIDDELEY 
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HRG 
ALVIS 
RILEY 
AUSTIN 
MORGAN 
HILLMAN 
HUMBER 
TRIUMPH 
WOLSELEY 
LANCHESTER 
ASTON MARTIN 
SUNBEAM TALBOT 


ae 


The World's 


Master Tyre 


—STOP PRESS — 


RESORTS SHOULD 
EMPLOY AGENTS 


FE. G. Sabatini, publicity officer, 
British Hotels & Restaurants Asso- 
ciation, addressing Isle of Wight 
Publicity Council this morning 
(Thursday), said resort publicity 
was common responsibility to which 
all should contribute. Co-ordination 
of effort for advertising was of first 
importance. To avoid § frittering 
away money which in aggregate 
could support first-class campaign, 
he advocated employing first-rate 
agency. Ad. expenditure should 
cover nationals and provincials, 
magazines, posters Half -hearted, 
piecemeal efforts, or divided control, 
could only mean waste of energy 
and money. 


NEW GOYA LINE 


An improved Goya tace powder 
is being introduced with new powder 
bowl. Powder is nylon sifted avail- 
able in six shades. Advertising starts 
in March issues women’s magazines 
Campaign to continue on large 
scale for three months using leading 
women's, fashion and national 
magazines and national newspapers 
Agents: Colman, Prentis & Varley 


Norman Davis Ltd. appointed 
agents for Guerlain Litd., perfume 
manufacturers, and Sefton Gray 
Ltd., clothing exporters 


Mice at 180. Flee eet, | E 4 


, Qstadisnment, 


Gilbert Horn, formerly assistant 
advertisement manager, ** Daily 
Dispatch”, has died aged 67. He 
joined ** Daily Graphic” in 1920's, 
left and rejoined Kemsley's in 1930 
as assistant to R. J. Palmer, ad. 
manager of ** Dispatch”. He retired 
three vears ago. 


A. 5. Hector, advertisement repre- 
sentative on Staples Press Ltd. 
periodicals has died. 


Ald. W. J. Grimshaw, chairman 
Middlesex County Council and 
formerly member of Government 
Committee on Publicity for Local 
Government, will to-day (Thursday) 
inaugurate new Hoe-Crabtree rotary 
press of County of Middlesex 
Newspapers (Thomason’s = Ltd., 
Hounslow). 
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